Creating professionals and not

just degree holders

Marketing Communication

and Management (IIMCM)
was conceived with a vision
to be the centre of excellence
in the field of marketing com-
munication and management
and to deliver industry ready
professionals by providing
quality education in & corpo-
rate environment. The need of
the hour in today's volatile
education industry is for an
Institute that can commit to
both rigor and relevance and
can create employable corpo-
rate ready post-graduates.
For the same vision, this
Institute has dared to create
an innovative model of indi-
vidual corporate mentoring
where each student will be
attached to a Corporate
Mentor for guidance and proj-
ects.

"The world of marketing
communication and finance
has undergone dramatic
change in the recent past. In
order to meet the ever grow-
ing industry expectations,
continuous skill enhancement
and innovative mindset is the
need of the hour. In order to
achieve higher productivity
and excel in global competi-
tive environment, students
must receive contemporary
formal education that match-
es the corporate standards."
said Sandeep Kapoor,
Founder, IMCM.

IIMCM is committed to
deliver transforming educa-
tional experiences to students
through its unique work
based programs that have
built-in twin internships lead-
ing to a fast-tracking of career
enhancement within 15
months. This enables a
secured career, quicker rise
in the corporate and success-
ful performance in final place-
ment interviews. The parent
companies' 12 years strong
link with 200+ Multinational &
National clients will give an

l nstitute of Integrated

edge to lIMCM in the market
place. "The special focus on
creating Industry/Agency
ready professionals is com-
mendable. | am sure that the
strong practical hue fo the
course will ensure that the
students will be ever ready to
innovate and contribute as
per the dynamic communica-
tion scenario unfolding in this
couniry today." said Nalin
Kapoor, GM- Strategy ft
Marketing, Hyundai India.
Situated in the heart of
South Delhi, the campus is of
international standards with
centrally air conditioned, Wi-

- Fi enabled state of the art

facilities, audio visual course
delivery system, online and
traditional library, and confer-
ence rooms.

Established by RQ
Foundation, a not-for-profit
society, promoted by Relio
Quick India and Manpower

Outsourcing, both TUV
Certified 1SO 9001:2000 com-
panies, I IMCM will serve s a
platform to establish the best
fit between the students and
the corporate entities.

IIMCM offers two pro-
grams- the first, PG program
in Integrated Marketing
Communications, is a unigue
program that enables stu-
dents to develop meaningful
integrated marketing commu-
nication programs that con-
nect brands with consumers
and other stakeholders and
thus developing effective
relationship with them. The
IMC program at [IMCM pre-
pares students to produce
targeted and integrated com-
munication plans for real
clients and real problems.
IMC program is designed to
teach students to deliver con-
sistent messaging through its
courses.
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